
Social Media Guidelines for JSA States andChapters
�ese guidelines are intended for JSA States and chapters to use in creating and
managing selectmedia channels that targetmarket-specific audiences.

General Guidelines
● Remember that JSA students, sta�, boardmembers and the general public

have access tomany of our socialmedia sites. Be sure your content is
appropriate, shares correct information and all JSAmembers in a positive
light. Important Note: Inappropriate or disrespectful content shared by
students on behalf of JSAwill bring disciplinary action.

● Your State or chapter is responsible formaintaining appropriate content
on your socialmedia sites.

● Your State or chapter is responsible for regularlymonitoring all content.
● Create a list of usernames and passwords for your socialmedia accounts.

Share this informationwith the appropriate student leaders and JSA sta�
and include it in your transition files.

BrandingGuidelines and LogoUsage
● JSA State LogoUsage

JSA States and chaptersmust use their JSA State logo.�iswill help
increase recognition of the di�erent JSA State regions. No JSA Sta�
approval is required for using JSA State logos.Youmaynot alter the logo!
(thismeans you cannot change the colors of the logo or design)

● JSANational LogoUsage
Any state region or chapter thatwishes to use the o�cial JSA national logo
must contact JSA’sMarCommDirector at erodriguez@jsa.org for
approval.

● BrandingGuidelines
Marketing channels (i.e. socialmedia, etc.), graphic design andmarketing
materialsmust adhere to the JSA brand guidelines.

mailto:erodriguez@jsa.org
https://drive.google.com/drive/folders/1dqkAlhpV8rAFIlv8uHZlST498-BmOyE1?usp=sharing


Posting andContent
● SharingMessages fromJSANational Social Pages

Re-use/re-sharemessages coming out of the o�cial JSANational social
media pages (Facebook, Instagram, LinkedIn) aswell as the artwork or
photoswe post.

● Review/Approval of SocialMedia Posts
JSANational does not need to review or approve thematerial you post; we
trust your judgment, but if you are unsure, please do contact
marketing@jsa.org.

● Type of Content
Be sure to vary your content by posting amix of programnews,
events and stories. Consider sharing photos of your chaptermeetings,
activismprojects, school year conventions, welcoming new JSAmembers,
a day in the life of chapter president, etc. Storytelling is away to create
emotional and personal connections and share the JSA experience.
Remember including powerful photos helps increase visibility and
engagement, specifically on Instagram.

● Avoid Jargon orAcronyms
Avoid using jargon or acronymswhich could confuse the broader
audience. For example, only internal peoplewill knowwhatMayCoG
stands for.

● Frequency of Posts
We recommend posting at least 3 times aweek.

● Hashtags andTagging
To increase exposure and engagement, be sure to include relevant
hashtags. Please tag the JSANational socialmedia pages so that they can
reshare the content.Click here for an extensive list of hashtags that are
approved

mailto:marketing@jsa.org
https://drive.google.com/file/d/1uR7TwudGnnwyTT4Zfv3cGdxvINEGJYwM/view?usp=sharing


NamingConvention for Accounts
It’s important thatwe create a consistent approach to naming accounts going
forward. Consistency is important for brand awareness. If it’s possible to change
the name on your accounts, we recommend doing so. If it isn’t feasible, leave the
name as-is. New accounts should be set up using these guidelines.

Facebook & LinkedIn Twitter, Instagram& TikTok

PageName:
JSA - [ChapterName]
(e.g. JSA - DominguezHSChapter)

JSA [State]
(e.g. JSA SoCal)

Username:
@JSA[ChapterName]
(e.g. JSADominguezHS)

@JSA[State]
(e.g. JSASoCal)

If the name is taken, youmay use an
underscore (_) in between the two
(e.g. JSA_SoCal)

AccountName:
JSA [ChapterName] (e.g. JSA
DominguezHSChapter)

JSA [State Region] (e.g. JSA SoCal)

Quick Links
● JSA BrandGuidelines
● JSA Brand Icons
● JSA State Logos
● JSAMarCommPolicies

https://drive.google.com/drive/folders/1dqkAlhpV8rAFIlv8uHZlST498-BmOyE1?usp=sharing
https://drive.google.com/drive/folders/1emtS5-DvGZqo0gLg86jeW-RTD3WWGa_b?usp=sharing
https://drive.google.com/drive/folders/1eH0FT2BTPOROF1OjxqK-Ncv-wgKm4-8s?usp=sharing
https://drive.google.com/drive/folders/18m8w4ORnSWtL6BrZ4aTQ8wg5-xk1AQtj?usp=sharing


Additional Resources
● Webinar:Mastering Organic Content: Strategies for Success
● Webinar: How toMake TikTok CreatorMarketingWork for Your Brand
● InstagramStories Tips andTricks
● How tomake posts and reels stand out

HaveQuestions?
Please emailmarketing@jsa.org.

https://community.sproutsocial.com/coffee-talk-42/watch-now-mastering-organic-content-strategies-for-success-1320?tid=1320&fid=42
https://sproutsocial.com/insights/webinars/how-to-make-tiktok-creator-marketing-work-for-your-brand/?registered=true&utm_source=mkto&utm_medium=email&utm_campaign=wb-20240326-how_to_make_tiktok_creator_marketing_work_for_your_brand&utm_content=fu_did_not_attend_cmk&utm_term=cta_button&mkt_tok=NTAxLVBUVy05MzgAAAGSH2drEME-tqkzTz3oL3zZMwi8jvIoXP466c2Q_zhs0_AmrnF-qmz0uaq-UVypB_ec-JvZQ0hgqT5JzQTSOyBSh-nKizMTJB39Iu0aFamma1obAw
https://about.instagram.com/blog/tips-and-tricks/instagram-story-tips-tricks
https://business.instagram.com/instagram-post-tips
mailto:marketing@jsa.org

